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When we asked bloggers what problems they were facing with their blogs, 

the answers to our survey came back loud and clear.  It was about getting 

readers to your blog.  So we developed a course to help people attract 

readers, which has been very successful.   

But there are four simple mistakes that will make a massive difference to 

the success of your blog.  If you fail to address these, your wonderful 

content will not be seen by anybody at all, not to mention the people your 

blog is really for.  

1. Not keeping up with the needs of the search engines. The first mistake is 

to fail to make a far-reaching technical upgrade essential for your blog.  

Alice Elliott will show you why it matters to your reader and what you 

can do about it.  

2. The second mistake is to think it is all about the words. It is not.  Each 

post needs to be visually attractive and easy on the eye too. Jean Wolfe 

will show you the best ways to achieve it.  

3. The third mistake is not making your blog site look engaging. You have to 

appeal to website browsers who are simply scanning the screen and 

might click away at any moment if they don’t like what they see.   

Alice will show you some tricks you can put in place immediately that 

will make a big difference to your readers view your blog. 

4. The fourth mistake is to believe that your blog post itself is sufficiently 

brilliant to make the reader want to read it.  

It may well be. Ute Wieczorek-King will show you how to capture 

interest with your headlines and entice the reader to read the whole 

post. 

Why should you believe us? 

The three of us – Ute Wieczorek-King, Alice Elliott and Jean Wolfe - have 

successfully mentored and supported many hundreds of women to get their 

voice heard through their blog.  

Because we have been blogging for a long time – about 25 years altogether – 

we understand the problems and challenges along the way.
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Mistake 1: Your blog isn’t mobile-friendly 

Since 21 April 2015 Google and the other search 

engines have been giving more emphasis on mobile-

friendly blogs and websites and place them more 

prominently within their search listings. 

This is because there is a big increase in the amount 

of people who go online using their mobile devices, 

such as a tablet or smartphone. 

So any blog or website that hasn’t been adapted will be left behind by those 

that have. 

It’s a cruel world. Google will penalise your blog if it is not mobile-friendly. 

But think of it from the users’ point of view. 

It is a pain trying to read the tiny words on a blog or website that hasn’t 

been properly adapted. A wide layout that doesn’t change according to the 

screen size is more difficult to read, and the endless scrolling to find the 

end of the sentences is a big turn-off. 

A mobile-friendly blog or website adapts how it is seen on different sized 

screens. You don’t have to do anything.  This includes whether the screen is 

turned to “portrait” (taller and thinner) or “landscape” (wider), as both 

tablets and smartphones are able to change orientation. 

If a blog or website is ‘static’, or non-moving, everything looks the same as 

on a PC or laptop. All the content and layout is reduced to fit into the small 

screen, making the text very small, and the sidebar is likely to be partially 

lost. 

Whereas mobile-friendly blogs and website change to best fit in the screen 

size they are viewed on. 

Not only does the sidebar transfer itself to the bottom, giving the content 

area much more room and a proper reading size, but also elements such as 

images and buttons are moved around to create a better experience for the 

user. 

Not sure whether your blog is mobile friendly?  Do a self-check.

 
Alice Elliott 
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You can do a quick check yourself to see how your blog or website performs 

on a tablet. 

If your theme is mobile-friendly, it will shift and change as the browser 

screen gets smaller or narrower. Take hold of the bottom right hand corner 

of your browser window and drag it inwards to see what happens.  

My Beginner Bloggers blog looks like this on my computer: 

 

Whereas if I reduce the browser window it changes to this: 

 

You will notice the sidebar has disappeared from the right, and has been 

replaced underneath the main text body. This is how it would look on a 

tablet in portrait position.  



www.attractreaders.com 5 

Here is another simple test you can do. 

Go to http://www.google.co.uk/webmasters/tools/mobile-friendly/ and 

type in your blog’s URL in the field at the top. If your blog is mobile-

friendly, you should get this notification: 

 

 

And it shows you what your blog looks like underneath: 

 

If you get the notification that your blog is not mobile friendly what do you 

do? 

Change your theme to one that is mobile friendly. (Look for the word 

‘responsive’ in the description of the theme.) There are lots of free 

responsive themes if you don’t want to pay. 



www.attractreaders.com 6 

I then entered my Fairy Blog Mother blog details into Google Webmaster 

Tools Mobile-Friendly, and this is what I saw:  

 

I had forgotten I had added in a plugin earlier to make my last theme more 

mobile-friendly. It is called WPtouch Mobile plugin: 

 

And it also allows you to determine which page is shown on a smartphone, 

and I had chosen the blog listings page rather than the front page: 
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So I installed this plugin onto my Beginner Bloggers blog and selected the 

blog listings page to show up, and now it looks like this on a smartphone: 

 

 

 

 

 

 

 

 

 

I much prefer this, as it shows far more information to my readers. I would 

much rather have them reading my blog posts than looking at my 

Infographic offer, even though some people might say that is a good thing if 

I want to get more sign-ups! 

“But I can’t use plugins” 

Ah yes, that’s right, if you have a WordPress.com blog you won’t be able to 

download the WPtouch Mobile plugin, but that doesn’t matter. The themes 

that are available are all mobile-friendly, even those that are free of 

charge. There used to be a page in the Settings that was devoted to mobile 

use, but that has been taken away now because it is not needed any more. 

And I think that Blogger also offers a feature in their Settings that make 

their blogs mobile-friendly. 

And, of course, there are plenty of themes for WordPress.org blogs that 

have been specially designed to be mobile-friendly, but you probably will 

have to pay for them. And there’s always the WPtouch Mobile plugin, and 

others like it, if you can’t afford to pay for a theme. 
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Mistake 2:  Failing to make your post attractive 

and easy to read 

Attention spans are short. Time is precious. 

So we scan the screen to see if anything catches our eye.  As visual 

communication is processed 60,000 times faster than text, the wonderful 

words on your blog may not even be seen.  

After all it only takes 3 seconds for someone to decide whether to stay on 

your blog or to click away.  

An interesting image on each blog post 

Images are effective if they are eye-catching and are relevant to your 

subject. You need to use an interesting image to catch your reader’s 

attention. The more interesting the better. 

Interesting images can simply be dramatic (think lightning in a dark sky), 

they can be intriguing – roadside signs with your messages superimposed or 

taken from an unusual angle or emotional.  

They also have the benefit of showing up in social media 

when you promote your post there. This makes your post 

stand out above the noise, as well as on your blog’s pages. 

Images on your blog must be directly relevant to what you 

are writing about.  This is easy if your blog has a visual 

aspect (food, clothes, décor, etc) but harder if you are writing about, say, 

business services.  

Images from photo sites about business often look slick and unreal, and you 

have the worry that the image has been seen on another site. 

You can use photos to act as metaphors for your content. Build up a 

treasure chest of photos on your smartphone so you have some ideas to 

work from.   

Images can say more or explain things better or differently than words. They 

also appeal to more visual readers. They can be placed in various positions 
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to enhance or promote various elements, for example, on the sidebar and 

banner as well as being placed at the top of your posts. 

Image of the author 

The images that we like to look at best are of the human face.  Look at the 

covers of most magazines and you will see faces looking back at you.   

Unless your blog is in a very specialised niche it is a good idea to have a face 

that people can look at, so don’t be shy and put up a photo of yourself.   

It will also help people to connect with you. 

At the bottom of the post an image of the author 

placed in a bio box – even in black and white – will 

help to capture interest.   

It brings variety if you have guest bloggers and is 

good for you when you are guest blogging on someone 

else’s blog. 

A visual path through the blog 

We read from left to right in the Western world.  So we can’t help it we 

start to look at the top left corner of the screen and our eye moves across 

and down. 

So put what you want your readers to focus first on the left.  Then lead 

them down the screen. 

Captions 

Have a caption under your image and you increase the chances of the 

reader’s eye moving to read it. Captions are the third most read item on a 

blog post, right behind the headline and subheads. 

Bold text of headlines and subheads  

Try breaking your post into shorter paragraphs punctuated with subheads. 

This will help guide your reader’s eye down the page, and aid them when 

the skim read your post first to see if it’s worth reading or not. 

Jean Wolfe 
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Bold text gives the eye somewhere to pause, and helps to make sense of the 

meaning.  For added impact you can make your headlines and subheads 

appear in a different colour so they stand out even more. 

Headline 

In your blog posts, the first thing your readers read is the headline. This 

should attract their attention by resonating with their needs, promising an 

answer to their problems, asking a question that deserves an response, or 

providing a list of solutions that are helpful.  

As headlines are such an important part of your posts you can find out more 

about creating headlines that make an impact in chapter 4.    

Font 

This is the kind of lettering your blog uses. Many web 

designs now offer all sorts of fancy fonts, but even though 

they may catch your eye and look attractive, try to avoid 

those that make your headlines instantly unreadable.  

Also not all fonts are accepted on certain browsers. This 

can result in the default font being used and your design is ruined. The best 

ones for websites and blogs are those that are sans serif (such as Arial or 

Verdana) that are very easy to read. 

Hyperlinks and links  

Links to other blog posts or website pages appear in blue or a different 

colour depending on your theme. And sometimes they can be underlined as 

well.  Again, any text in a different colour helps to create a highlight.  Use 

these to link to related articles on your blog or elsewhere on the Internet. 

Bullet points 

• Bullet points 

• Help the eye to focus  

• Whatever the words 

Use numbers or the round bullets. 
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Words in Italics 

These stand out from the remainder of the text even if they are not bold.  

Quotes 

Pull out interesting snippets and give them a larger font, and more white 

space around them. 

“If a politician found he had cannibals among his 

constituents, he would promise them missionaries for 

dinner.” H.L Mencken 

Use of white space 

The secret ingredient to creating a visual path through 

the blog post and the blog itself is by using white space.   

White space around an object (whether image or text) 

helps to highlight it.  

Forget those old grammar rules about paragraphs.   

You can write one line as a paragraph. Don’t forget it is much harder to 

read on a screen than a printed page.  Your blog may be read by someone 

on the morning commute, standing in a packed train, looking at their phone.   

Make it easy for them.  

Cluttered screens and solid dense text make online reading nearly 

impossible.  White space helps their eye to relax, make fewer decisions, and 

eventually to read. 

Call to action 

Successful blogs get their readers to do something that 

helps the blogger, such as signing up to a newsletter or 

clicking links to read other blogs.  

These can be placed anywhere within your blog, but 

usually the most successful ones are those that are 

positioned near the top, usually underneath the banner or placed first on 

the sidebar.
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Mistake 3:  Failing to make your site look 

attractive and inviting 

Banner 

The first thing your reader sees is your blog’s banner, 

which is situated at the top. This shows your blog’s 

name, which should tell your readers what the blog is 

about, and the main subjects you will be writing. 

It should also focus on the kind of reader you want to attract, and this is 

usually helped by a relevant strapline within the banner’s design, which 

explains this further within a single sentence. 

Background 

It you want to make your posts easy to read, use dark or 

black words on a light or white background. There is a 

reason why books are like this, and the same applies to 

reading on a screen.  

You may come across blogs and websites with black backgrounds. Their 

owners think they look good, but unfortunately this makes them difficult to 

read and this will drive their readers away.  

Colour 

Make sure your site’s colour scheme reflects your niche or 

industry. Apparently colour suggests many things, 

messages and responses. Find out which one applies best 

to your blog’s main purpose (and hopefully to your taste). 

Be mindful of your reader’s capacity to read. I’ve already 

mentioned dark backgrounds, but also words that are too light a grey on a 

white background can cause older readers difficulty. Also avoid jarring or 

juxtapositioning colours that may offend your readers. 
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Navigation  

Make it easy for your readers to find their way around 

your blog. The most obvious element is the page tabs 

placed at the top, which should be both obvious and 

informative.  

But you can help your readers by providing a search box 

to find relevant articles also on your blog, or links within your sidebar or at 

the bottom of posts to encourage readers to find and read other relevant 

posts.  

Sidebar 

This should contain lots of call to actions for your reader 

to respond to. There are plenty of widgets or applications 

available to install on your sidebar to help you do this. 

But avoid over-cluttering your sidebar as this may confuse 

your readers. 

The best place for your sidebar is on the right, as this 

means your reader’s eye, which is naturally drawn to the top left, reads 

your posts first and isn’t unnecessarily distracted by your sidebar’s 

contents. 

Above the fold 

If you want your readers to do something, place your 

call to actions near the top of your blog.  

If these are positioned below what is instantly visible on 

the screen, and can only be accessed by scrolling down, 

they will have far less impact. 

Your average reader will make split decisions on whether to read your post 

or respond to a call to action. Make it easier for them to do so. 
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Mistake 4: Not writing headlines that stand out    

When I first starting blogging, my headlines weren’t very engaging by 

today’s standards. It was at a time when there were far fewer business 

blogs in the blogosphere and SEO didn’t seem to matter too much.  
But all that has changed.  

No matter what your niche, you are likely to have lots of competition.  

And therefore to get seen, you need to find ways to raise your head above 

the parapet — this is what your headlines achieve for you.  

Your readers may read your headline, but may then move on to something 

else.  

If your headline doesn’t persuade them enough, they won’t read the rest of 

the article and you’ve missed a valuable opportunity to impress them and 

demonstrate your expertise.   

Think of it this way:  

I love going to Ascot where women’s hats tend to 

take centre stage.  

Two years ago a BBC cameraman zoomed into mine 

in the crowd and although it was but for a fleeting 

second (and I couldn’t have cared less anyway), in 

the cameraman’s view my hat obviously stood out 

from those around me.  

The same goes for a blog with a great headline.  

Here, the title becomes the hat that crowns your special outfit!  

Having an engaging title is what attracted a Huffington Post editor to the 

one of my posts, which he invited me to publish on their site.  

Needless to say, I felt rather flattered to discover that it would be perfect 

for their small business audience: 

 

Ute Wieczorek-King 
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So let’s have a look at headlines in a bit more detail.   

What to include in your headline 

Essentially your readers want to know exactly what the article is about, i.e. 

how it is going to help them. So you need to be clear about the ‘pain’ you 

solve in the post, or the benefit or result that it promises.  

It’s usually best to avoid fluffy or poetic titles until you have an established 

audience who know what to expect from you. If you don’t tell a new reader 

what to expect they probably won’t bother to click on your post! 

The length of your headline 

One way to look at the length of your title is to aim for fewer than 10 

words, making sure that the title is as descriptive and as succinct as 

possible.  

If your blog is linked to Twitter and you rely on Twitter to bring in traffic, 

then it’s best to limit your title to approximately 80 characters. That way it 

gets shown in full and also leaves room for the link and a twitter handle or a 

hashtag. 

It’s not always easy to be succinct (don’t I know!) but I find thinking in 

Twitter terms really helpful.  

Adding keywords 

Whilst it is good to write for your audience rather than search engines, it 

helps to know what your prospective readers are searching for. It helps to 

make your content relevant to them! 
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When you get the headline right, adding it one or two clear keywords, you 

will start to get a regular flow of visitors to your site who search for those 

keywords. These visitors are more likely to view your pages and click 

through to your content.  

The best keywords are those that answer the kind of questions your 

potential customer asks. These questions can become the keywords they are 

searching for.  

To help you understand what people search for, it is a good idea to do some 

keyword research (if you haven’t done so already). The Google Adwords 

keyword planner will help you here!  

How to make your headline ‘compelling’ 

You can achieve it by being passionate or emotive; 

alternatively you can create a sense of importance or 

urgency. Then your reader may worry that they will miss 

out if they don’t read your post.  

However the kind of words you choose may depend on 

your target audience and their expectations. For example, if you had a 

serious professional or corporate audience, a title that promises ‘tantalising 

tricks’ may not necessarily be appropriate.   

How ranking and list formats work 

People like reading content that is organised in bite-sized chunks or lists. 

Numbers always work well here as the title of this e-book demonstrates too.  

Here are some examples: 

• “Three business planning tips you have to try”, or “Three fail-proof 

business planning tips” – both are more effective than “Why you 

should plan”  

• “Three easy ways to save money this month (positive) 

• “The three worst ways to...” or “Four reasons why your business may 

fail”  (a negative spin can entice the reader too)“Seven things you 

may not know about....” is better than “Five useful... tips” which is a 

little bland 
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• “Five tips to writing a bio your readers want to read” (adding a 

positive benefit) 

‘How to’ titles and other options 

Most readers want to find out how to solve a particular problem and they 

are looking to you as the expert to show them how to do it.  

• “How to organise your day in 5 Minutes” 

• “How to write an easy plan even if you hate business planning”  

(adding something intriguing or slightly controversial) 

• “The simple ... guide to...” 

• “Why business planning doesn’t work!”  

Controversial titles can be intriguing but it is 

best not to be intriguing for the sake of it – 

always present solid and well thought out 

arguments.  

Write the post first or the title?  

It may be easiest to start with a rough title as this can keep your content on 

topic. Once you have written the post, you can see how it’s ended up and 

you can then refine the title.  

I find that it helps to make a list of possible titles above my post and then 

file it away for a day or so. Then, when you come back, you see it with 

fresh eyes, i.e. as a potential reader rather than the writer.  

This may help you to spot the best title for the post, but if you’re still not 

sure, why not ask a trusted colleague for advice?    

Anything else you may need to know 

At this point we usually advise our clients to step up their online reading, to 

‘lurk and learn’ as Alice likes to call it.  

There is so much you can learn from other writers in your industry (even 

your competition!).  
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See what type of titles they use to engage the 

audience.  

And if you see anything that works, take notes! It is 

always good to have a list of potential title ideas 

that you can draw on for future posts.  

 

Conclusion 
So there you have it.  Some ideas to think about which may be even more 

important than the blog post you are longing to write. 

What to do now? 

Go back through this e-book and use our tips to improve your blog as a 

whole as well as your individual posts. 

To help you recap: 

Mistake 1 – Check that your blog is mobile friendly. 

Mistake 2 – Take a quick glance at your blog posts and see if they encourage 

you to read to the end. Imagine you are seeing them for the very first time. 

Mistake 3 – Identify a visual element on your blog that you could improve.  

Then do it. 

Mistake 4 – Write out a number of headlines for the next blog post you are 

going to publish.  Choose the one that is the most compelling. 

 

If you have enjoyed looking at your blog in this way you could gain even 

more from our blogging course “Attract Readers: Gain Impact”.  This is 

designed for busy women bloggers who have the necessary expertise, but 

would like their blog to make more impact.  It will help you make the most 

of the blog you already have, and give you support and guidance about the 

best way forward. 

Our next introductory free e-course is starting soon and you 

can register at www.attractreaders.com 


